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Where Softness meets the Sea

by Micaela Zucconi - ph, by llaria Corticelli

Islands, sand, ervstal clear waters and the heauty of marine life, their
pristine shades woven into the decorative motifs on fine yarns. All for the
luxury, comfort and functionality of the finest interiors, Introducing the

new Ocean Collection by Luxury Carpet Studio, dedicated to the sea

ven when walking barefoot while blindfolded, few

4 would fail to recognise the sensual caress of a campet or

rug ereated by Luxury Carpet Studio. Unique textures,

capable of infusing a truly memorable sensory experience,
accentuated by natural shades and decorative patterns. The latest
Ocean collection, designed by Elisabetta Santoro, is conceived as a
journey to explore a world beneath the waves, inspired by images of
sea creatures, of the ocean, of sand, rendered in thelr complementary
colours {blue, red-viclet-pink, in various tones). From the striped
patterns of shells to the iridescence shades of pearls and the sun
reflecting off the sea, every detail has been given a style and an

aesthetic to create a feeling of true immersion, The Ocean Collection

is tailored to fit seamlessly among the interiors of lusury yachts. An
example is the new Atollo model, inspired by a bird's eye view of an
island capturing how it gradually merges with the sea and its depths,
similar to the lines of a topographical map. Refined three-dimensional
effects are achieved through embossing, a complex process that
requires exceptional skill and a generous dose of artistic sensitivity,
as the carpet is literally carved into being, The Light Jellyfish design
Is instead inspired by it graceful, drifting counterpart. Two versions
are available: a darker option with a blue bottom that evokes the
acean and a lighter option in which the animal is reproduced on
2 shining background, providing a more decorative, more graphic
rendering. The chosen material is natral bamboo yam. More than
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questions (o
Vincenzo S

CEOof
Luxury Carpet Studio

What is next for Luxury Carpet Studio?

‘We hope 1o open new locations in the UK and
in New York,

‘What are your exp in terms of busi
development over the nexi few vears?

Our geal is to become a driving force in the superyacht industry on
a global scale within the next five years. Our designs and unique
style have always been at the heart of the relationship we foster
with our customers. This sets us apart and allows us to gain an
increasingly significant market share, particularly when it comes
to the hospitality sector, Our goal is to achieve a European share
of approximately 20 per cent in all sectors.
Do you think there is room for implementing cutling-edge
hni in the prod L 4
We have chosen to make room for talent and erafismanship, striving
to promote the value of a hand-made production in its purest
meaning. All our products are entirely handmade and therefore
just as customisable. We will continue (o pursue innovation in
everything we do, from the choice of materials to our designs.
How do vou envision the future of interior design on megayachts?
There are two trends that currently stand out. The first is a mone
decorative trend, with a greater emphasis on detail, on design.
This is something of a new trend for the industry. In the past, there
were few who dared to push the boundaries, preferring the safety
of neutral tones and little reliance on workmanship.
The second s more orlented 1owards onboard lifestyle. There is a

growing focus on designing an interior environment increasingly
integrated with the outd vianew comr spaces. The
interior spaces on board are maostly
designed without any separation with
the ouiside areas. This Is a new way
of conceiving how to allocate spaces
throughout a vacht, a tendency that
first took off during the pandemic, for
the obvious reason of people wanting
more space, yet the irend seems to
have caught on and continues to play
a heavy rale even in today's naval
architecture.

In which luxury sectors are you
active!

We work in the vachting, retail,
hospitality and residential sectors,
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bird’s eye view of an

lsland. featuring a
topographical map
effect

200 colours were selected, forming a broad range of tones
that make the carpets that more precious. Luxury Carpet
Studio offers bespoke solutions tailored to the sesthetic
and functional demands of each individual project, where
technical excellence meets the design, style and versatility
of continuous innovation.

The company works in close collaboration with yacht
designers in order (o transform a customers' vision into
a tangible reality born from their wide range of high-end
materials including wool, natural silk, viscose, bamboo
and cotton. Every collection raises the bar even higher in
terms of stylistic choices and technical skill, ever exploring
new territory and seeking out new challenges,

www luxurycarpet. it

THEONZ=
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DIGITAL SUPPORT

PAMBIANCORCIDS

desig

HOME  NEWS SUmaMIT FoCUS EDITORIALL TV MAGAZINE

- Editoriali di David Pambianco
Retrofuture ¢ la nuova collezione di =
e
Luxury Carpet Studio
s g
Progettatadallart director del brand Graziana Calabrese, Retrofuture 2 la nuova collezione handtuft
di Lioaury Carpet Studio. Questa linea di tappeti si propone di sfidare le convenzioni temporali,

combinando element retré con una visiane audace del futuro che mescola tecnologia  temi

futuristici, do e shda iLs h sz

riel settone dei tappeti e delle moquetts dilLsso o accompagna sttraverso diverse epoche che si B
SoVrappONgono & Si mescolanc in una fusione di energie, colori & forme. I risuitatn & cos! unafusione di

stili che danno origine a un prodotte che celebra lincontra tra diverss culture.

scoprI EQUOTABILIZOZ

PAMBIANCO ANARD
“QUOTABILEES"
SCOPR| I VINCITORI
LE ANALISI E

LE CLASSFICHE
DELLA 18" EDIZIGHE

SFOGLIA QUI

Editoriali di David Pambianco

Il concept nasce dallides di mescolare | farme morbide dello stile retrd & colori pastello, .

aggiungenda un tocco contemparanes. Questa particolare combinazions trasformal motivi ciassiciin

forme stilizzate, con dettagii lucent che confieriscono dinamismo. Ogni pezzo diventa cosl un .
protagonista che da vita e carattere a ogni ambiente. Tra gii elementi distintivi della collezione c2 la
sagomaturadei bordi, che d3 ulteriore carattere al tappeto, incorniciandolo negli ambientiche I

cspitano.
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